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Key highlights
|

Sales Profitability Operations Outlook / SBB

Gross profit margin ForMotion ™ prand roll -out

A The global rebranding roll -out is
more than 90% complete and

6 2 O/ expected to conclude during the
0 second quarter 2026

EBITDA margin Patient Care initiatives

V Initiatives starting to show positive
results on sales performance and

1 7 0/ profitability
O V EMEA impacted by timing due to

GCnpl K* I NNi hpn* CGi1°

Net profit growth R&D progress

V AeroFit ® Vent (Ossur) Vented
socket increasing patient comfort

+ 2 10/ by reducing humidity
O accumulation




Regional sales performance

APAC Q1: +14%

Q125 Q225 Q325 Q425 Q126

E M EA Q J_. +4% mmmm Sales (USDm) % Organic growth
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Americas Q 1 +3%

104 107 b
=
N

Q125 Q225 Q325 Q425 Q126

m Sales (USDm) % Organic growth

s Sales (USDm) % Organic growth
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Prosthetics & Neuro Orthotics sales

% of total sales in Q1 2026

On actual rate

Q1 2026 sales

USD million

136

Q1 2026 organic growth

9%

organic growth

Sales
USD million on actual rate

Q1'25 Q225

Q325

Q4 '25

% Organic growth

Q1'26

P OSSUR. EEREEENEE ©ccolsgepark

IETECHNIK MIT BYSTEM

Highlights
A EMEA: Continued strong momentum in EMEA with
broad -based contribution from Bionics, Feet, and

other key product categories.

A Americas : Strong growth driven by recently
launched innovation in Bionics as well as our Feet
solutions. Sales in College Park were strong led by

recently launched products.

A APAC: Strong quarter across key markets and

product categories.

A Neuro Orthotics: Continues to progress well across
several European markets. In the US we are ramping
up and expect more meaningful contribution over
the year as we broaden the launch of our first bionic

knee joint.
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Bracing Sales

% of total sales in Q1
On actual rate

16%\

Q1 2026 sales

USD million

37

Q1 2026 organic growth

1%

organic growth

Sales
USD million on actual rate

Q125 Q225

Q3'25

Q4 '25

% Organic growth

Q1'26

Fi OSSUR

Highlights

A

Americas: Flat sales in Americas in Q1 as the market
in continues to be affected by shifting market
dynamics including competitive pressure and
increased price sensitivity.

EMEA: Soft sales as the key European markets as
some of the same trends seen in the Americas are
being observed in Europe.

APAC: Bracing & Supports delivered strong growth in
Q1; Both in Asia as well as in Australia and New

Zealand

Performance in Bracing & Supports

A

Sales in Bracing & Supports were soft in 2025 with
regional variances.

Sales continue to be impacted by shifting market
dynamics and price sensitivity causing partial loss of
business, in addition to increasing competitive
pressure.

Growth is expected in 2026 with focused initiatives

and new product launches.
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Patient Care Sales EorMotion-

CLINIC

% of total sales in Q1 Q1 2026 sales Q1 2026 organic growth Highlights

On actual rate p i
A EMEA: Europe underperformed in Q1 largely due to

30% timing effects following a strong Q4 2025 and Easter

70 -1%
USD million organic growth A Americas: Performance recovered in Q1, in line with
the initiatives implemented in 2H 2025, following a

holidays overlapping March

period of lower sales growth in the region.

A APAC: Continued strong growth in Australia.

Sales
USD million on actual rate Performance in Patient Care

A In 2025, we have had internal change initiatives
including the ForMotion rebranding, system
integrations, and restructuring - temporarily
impacting the business.

A These initiatives are aimed to strengthen long  -term
growth and profitability.

A In the Americas, these initiatives are starting to show

positive results, while Europe was impacted by
Q1'25 Q2'25 Q3 '25 Q4 '25 Q1'26 hboUBEN N1 hO” En* GEnpi K* CaT™ NYtt YV

A Initiatives showing positive impact on profitability.

w05 Organic growth
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Profitability

Gross Profit and Gross Profit margin
USD million

63% 62%

128
Q125 Q126
mmmm Gross Profit e Gross Profit Margin

EBITDA and EBITDA margin
USD million

18%
17%

Q125 Q1'26

mmm EBITDA e FEBITDA margin

Highlights

A

L

Gross Profit :] KYnn* KYNSsp™ OCKnoG* , .1 " pn’ 1 o801, i"
strong sales in P&NO but offset by items such as FX and US tariffs.

OPEX;:« EGUG* I €n* ., 1" YN nCtin~da i, . "~ hYOhRCKIi T p
ratio remains stable and growing 3% organic (below organic sales growth) with

continued focus on cost control within SG&A.

EBITDA:G: f UA *~ UCKnodG™ | Cn-~ 1" hYUhRCKI T pY", -

[3

O«
Co
x

J 5

gross profit margin mainly due to FX headwind (50bps net of hedging) and impact
from US tariffs.

Effective Tax: The Q1 _ effective taxrate was23% Y&  WCK* | 6p O 1, i .~

°

Net P rofit : Net profit grew 21% and was USD 15 million or 6% of sales vs USD 12m

oa 1, e > fOahKi Cni*on* 1TK3dpi G° AdZ nKYI d0n* Yhi K(

net financial expenses.
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Cash Flow and Leverage

Capital expenditures and % of sales
USD million on actual rate

10

Q1'26

Q1'25 Q225 Q325 Q4 '25

A CAPEX in Q1 was ~2% below normalized levels of 3
4% of sales due to timing of investments.

Free cash flow and % of sales
USD million on actual rate

Q126

Q125 Q2'25 Q3'25 Q4 '25

A The 1H of each year is seasonally weaker than the
second half in terms of cash flow generation.

A Free cash flow generation was lower than the
comparable period last year mainly driven by
negative effects from changes in net working capital.

Net Interest -Bearing Debt and Leverage
USD million on actual rate

472

Q1'26
NIBD/EBITDA excl. leases

Q1'25 Q225 Q325 Q4 '25

NIBD/EBITDA

A Leverage was 2.4x end of Q1 (1.8x excl. leases).

A The leverage ratio is within the target range of 2.0 -
3.0x and the share buyback program is ongoing.
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Guidance 2026

FY 2026 Actual FY 2025

gales growth 5.8% 6%
rganic

EBITDA margin 20-22% 20%
Before special items

For modeling purposes:

Special items

In USD million None )
CAPEX 3-4% 3%
% of sales

Tax 23-24% 23%

Effective tax rate

() EMBLA MEDICAL®
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Embla Medical ‘ g

A global leader in innovative mobility solutions that help people live a Life Without Limitations®

N
NIl
Founded in 1971 by Ossur Developer & manufacturer Commercial in around ~40 Innovation -driven: USD 46m
Kristinsson, who was a of mobility solutions and markets with around 4,500 in R&D investments (2025)
below -knee amputee operator of ~200 Patient employees across the equivalent to ~5% of Group
himself and clinician (CPO) Care facilities in 12 markets world sales*

®
=

] KYI p O!

strategy

Listed on Nasdaq
Copenhagen since 2009
with a Market Cap of USD
+2bn (DKK~13.5bn)

Highest ever sales reached 20% EBITDA margin in 2025
in 2025 with USD 929m (on par with 2024)
+6% (Organic)
+7% (LCY incl. M&A)

7-10% LCY growth on avg
incl. 2-3% from M&A

Gradually improving EBITDA

G0O0D HEALTH GENDER DEGENT WORK AND
KHD WELL-BEING EQUALITY ECONOMIC GROWTH

oy & o

GUAt G ¢iTohCt” GGUI T Yai* YN" pOI* 6YKtiTin* :inp" ; YONCEdin 36" Ol npCodaCHE |
Growth 2026 by TIME Magazine, for the second consecutive year

13 CLIMATE 1 B PEACE. JUSTICE
ACTION AND STRONG
INSTITUTIONS

11 *Or 8 -9% of sales relative to sales in Prosthetics and Neuro Orthotics, where the majority of our R&D resources are focused on. O EMBLA N\ E D | CA |_® ‘\




61" Yhil KCpIl ™ 60
supported by long

12

-term sustainable growth trends

Trends impacting volume growth,
pricing and improved product mix

o

N

Aging and more
active population

[P

Empowered
patients

B

Improved
treatments

®
I

Cost effective
Healthcare

@

Better access
to Healthcare

B

Digitalization

50 CG* CppKChpopi ™ COT ™ _
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Unlocking a larger playing field as an increasingly patient driven

organization operating across the entire value chain

13

Transitioning from being a product
become an increasingly patient

company to
-centric organization

() EMBLA MEDICAL®

Chronic mobility impaired people

Patient Care in O&P Clinics

ForMotion"

Prosthetics Neuro Orthotics

FiOSSUR.
FIOR[&[GENTZ]

© college park

Acutely injured

people

Other
Channels

Bracing & Supports

Fé OSSUR.

Growth
initiatives

v

M&A
strategy

Sales
Growth

EBITDA

«1K*"]1]KYI pO . OpKCp
O&P Growth Drivers Continuity
NP (@)
o Y & P
Patient Innovative O&P Value Bracing
Reach Solutions Creation Simplified

7| ®) 1) Market Expansion

[l@ 2) Portfolio Expansion
|]I] 3) Technology

Enabled by People, Sustainability & Scalability

7-10% = 5-7% + 2-3%

acquisitive growth
p.a. on average

LCY growth organic growth

p.a. on average p.a. on average

Ambition to gradually increase the EBITDA margin*

*Subject to potential M&A and special items
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Embla Medical across regions and business areas

Transitioning to become an increasingly patient
organization leveraging our highly synergistic businesses

15

33%

Patient Care

Patient Care
Global network of
leading O&P
clinics operated
under ForMotion
brand

Bracing &
Supports

Broad offering of Ossur
mobility solutions for
acute injuries and
osteoarthritis

16%

Bracing & Supports

)
&
&
G

«
C
‘/{e

2025 Revenue
USD 929m

Organic Growth
+6%

-centric

R
1190y, S1u0iud

51%

Prosthetics &
Neuro Orthotics

Prosthetics
Lower and upper

limb prosthetic
devices marketed
under the Ossur and
College Park brands

Neuro
Orthotics

Premium knee and
ankle neuro orthotic
joints marketed under
Fior & Gentz

1 YN pYTCdZ n* nCtin® CKI
reimbursement systems. However Emerging Markets represent +80% of
new amputee volume posing a significant opportunity.

ni

i KCp i

x

ok o

ou

x

B Developed Markets ~ 5m amputees
B Emerging Markets ~25m amputees

Americas

A

A
A
A

43% of sales (2025)

USD 399m

Organic growth +2%

FTEs: ~1,400

EMEA region

A 49% of sales (2025)
A USD457m

A Organic growth +8%
A FTEs: ~1,900

APAC region

A

A
A
A

8% of sales (2025)

USD 73m

Organic growth 11%

FTEs: ~200

HQ FTEs | Iceland ~700

() EMBLA MEDICAL®
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Embla Medical has opportunities for further growth in key markets

Prosthetics Neuro Orthotics Bracing & Supports Patient Care

B Americas
B EMEA

B APAC

r’

Market share ~2504 ~6% ~5% ~204

16 Source: Embla Medical management estimates 2025 O EMBLA M E D | CA |_®

Market size ' ~2bn ’ ‘~500m '
USD usbD

Market growth 10-12%

B Embla Medical



Embla Medical manufacturing locations

A Manufacturing of advanced

17

prosthetic solutions,
including Bionics, takes place
in Iceland and Poland

Manufacturing of most other
prosthetics solutions,
components and premium
bracing solutions takes place
in the U.S. and Mexico

Manufacturing of soft goods .

is outsourced to China Tijuana (MX)

In addition, we have a few
smaller specialized
manufacturing facilities in
selected countries

® Warren (Ml, US)
= Newburgh (NY, US)

® Orlando (FL, US)

B reykjavik (1S)

® Doluje (PL)

a Lineburg (DE)
m Celle (DE
® Emmering (DE)

() EMBLA MEDICAL®



We will continue to build on a solid foundation

Listed on the Stock Expands into B&S with Acquires Acquires Acquires Majority investment in
Exchange acquisition of Royce Touch Bionics and Naked Fior & Gentz Streifeneder
Medical Medi Prosthetics Prosthetics ortho.production
1977 —— 1999 — 2000 — 2005 — 2013 — 2016 — 2020 — 2022 — 2024 — 2025 ——>
Rebranding our
Acquires Expands into Patient Care with Divestment of Gibaud Embla Medical network of Patient
Founded in Flex-Foot acquisition of TeamOlmed and and B&S sales entities in Parent Company Care facilities to
Reykjavik (Prosthetics) OCH O&P Clinics the US established ForMotion

2024+ Transitioning to a patient -
centric organization

2013+ Vertically integrated provider of mobility solutions

—

1995+ Building market access and a broad portfolio

—
1971-1995 Developing a product

18 — OEMBLAMEDICAL®



Business segments



Prosthetics

P&NO Sales Performance Business Characteristics

é We develop, manufacture and
g commercialize non -invasive Prosthetics
Organic Sales Eitti . . b d
Growth 20 itting rates are increasing but today
ﬂqII] only 1/3 of new amputees are fitted
nll with prosthetics
Avg. Market
Growth
6% BN o o, S rosetioe & D ~25% market share in a market
S G s WV valued at USD ~2bn growing 6 -8%
.. Bionics Sales annually
Bionics Bionics Blonicy +25%
20-25% 20-25% 20-25%
2022 2023 2024 2025 NP _ .
- - Innovation driving growth and
functional trade -up

= Prosthetics & Neuro Orthotics

Bracing & Supports P90 _OpShTdZ AL NoGi nnBO%YNNI K& in
Patient Care D.I].DJ] 2.

in reoccurring sales

20 () EMBLA MEDICAL®



Prosthetics

Strong brands

FAOSSUR.  @©colegepark  Jireifeneder [

LIFE WITHOUT LIMITATIONS TECHNOLOGY forthe HUMAN RACE ortho production

Main causes for amputations

Lower Extremity Amputations Upper Extremity Amputations
‘ m Vascular diseases
= Trauma = Trauma
m Other (cancer, war, m Other
Phocomelia)
More than 850k new major More than 25k new upper limb
lower limb amputees per year amputees per year

What is driving  growth?

l g | @

Increasing fitting Increase Bionic Drive functional trade -up; Grow Emerging
rates for amputees Penetration among ensure users gets best Markets through
(up from 1/3) low active possible solution better access

21

() EMBLA MEDICAL®



Only 30 -40% of all new leg amputees are fitted with
prosthetic solutions

>850,000

New major lower limb
amputees per year

Western World ~200,000
Emerging Markets ~650,000

30-40%

of new leg amputees are
fitted with prosthetic

solutions
Western World 40-60%
Emerging Markets 10-30%

65-70

is the average age
of the amputee
population

Western World Above 70
Emerging Markets Below 70

22 Source: Embla Medical management estimates
* The average life expectancy of people with lower limb loss due to trauma and other causes is generally higher than of those

New lower limb amputations *

W Vascular related diseases ® Trauma | Other

Western World Vascular 70 -90%

Emerging Markets Trauma up to 40%

the population of amputees is likely more tilted towards trauma patients.

Above knee ~50%

Level of

amputation Below knee ~50%

Growing number of amputees receiving prosthetics

>3%
1,400,000
1,200,000
1,000,000
800,000
600,000
400,000

200,000

0
2000 2010 2020 2030

m New major lower limb amputations m New amputees fitted with a prosthesis

() EMBLA MEDICAL®

with limb absence due to vascular related diseases, and therefore



From simple to powered, intelligent and energy efficient Bionic solutions

Mind -controlled
prosthetics

[fléssur

$ 40,000 Bionic feet and knee solutions

} $ 10,000 Bionic feet solutions

VALUE

il
Functional )-
Trade -Up

1 $ 2,000 Mechanical feet solutions

'J $70 Cosmetics, wooden leg or other material

TIME >
23 Note: Manufacturer sales price indicators in USD O EMBLA MEDICAL®
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Above 70 -80% of prosthetic component sales are recurring sales to existing patients



The Bionic MPK market continues to develop favorably driven by

Innovation, functional trade -up and regional coverage expansion
Classification of functional/activity levels
Reimb! t ional ion + Global ion + :
" matuing Expansion into Low Actve powered soluions @ @ single-speed walker
Hustrative .‘,iﬁ?,tv";ﬁﬁﬁ ('% - household walking only

0]

Limited community walker
- can handle curbs and stairs

Navii/lcon
launch x 7

Industry sales ( USDm)

Next gen
Power
Next gen Knee
Firet Rheo Knee Unlimited community walker
500 First — Power Knee m - can navigate most barriers
Rheo Knee o
Select impactful . . a
innovation launched ngh |mpaCtIh|gh energy

- beyond basic walking

0
2005 2010 2015 2020 2025 2030
m High Active MPK (K3+K4) High Active Powered MPK m Low Active MPK (K2)

25 () EMBLA MEDICAL®



f pi n” YILK CUOHopOYO  pY ni Kpi* UYKI ™ hul Yhut
strengthening our position as a leading provider and innovator of Bionics

Reimbursement Demand for more efficiency and

%)
'8 opportunity to create improved market access
m = = =g m = = = =
= Healthcare consumerism  Patients deciding on Our Strategic Priorities in Lower Limb Bionics
E solution and industry actively influencing patients
S Competition Intensifying across industry, i.e. due to
= consolidation 0 9 9 o
@) O O OQ
[\
9N P R A=,
Develop

" Innovative O&P Value
4 . Q‘\ (JJ Creation R i -
[eh) solutions each more Grow Transformation Best-in-Class
- patients in low Active to (more) Powered Bionic Service
Q K3/K4 segment Market (K2) solutions
% Grow o Create & maintain
D) | Patient 110  Scalability &

Reach Sustainability

26 () EMBLA MEDICAL®



Ossur MPK Portfolio: Stronger Together

OFFER INNOVATION, REACH MORE PATIENTS

Dg, Offer different value to customers & patients

au/,[lﬂ Greater revenue opportunity

@% Grow market share

Value & Price

Rheo Knee ® Navil ® Power Knee ™

Proven solution. Expand your world. Preserve mobility .

Great value for Premium benefits Innovation to replace
money. for more patients. lost muscle function.

» D=8 K& A

27 () EMBLA MEDICAL®



Navil User Profile

For users that do not want to be inhibited by
their prosthesis to explore new places. i
£EY" HY1Gi CKSIn' " :1np " nYt]p_
activities. For everyone. For every step.

'
B

A Natural and light movement

A Rugged and durable to withstand everyday life and
adventure

>\

Participation in water activities (beach and pool)

>\

Aesthetics

A Beyond basic
walking
A High impact/high

energy



US Medicare Expands Access to
Advanced Bionics for K2 patients

The Big Takeaway: Less-mobile patients get
access to microprocessor -controlled knees (MPKS)

Why? Clinical research shows MPKs provide
significant benefits to less -mobile amputees

Secondary Benefit: Less-mobile amputees now
getting a MPK are also eligible to receive more
advanced feet

Unexpected Win: Updated requirements also
create opportunities for  a/l lower -extremity
amputees to get more advanced devices

29 () EMBLA MEDICAL®



A Mid -to -Long - Term Growth Opportunity

Breakdown of Embla Medical sales today r elated to B ionic s (202 5 figures)

ﬁ M Bionics

Revenue - Regional _ Bionics sales
USD 929 m P&Né Sp|it | A (e % of Prosthetics
Hl Bracing & Support (2025) B EvEA (2025) Il Other prosthetics
and components

Patient Care APAC

(202 5) I

US Payor Landscape

Public Payors Commercial Payors Uninsured

Employer -Based Individual
Medicare (~15%)* Medicaid (~21%) Veterans ( ~1%) Coverage Coverage ~7%
. (~49%) (~7%)
*O&P clinics ~30%
l Nearly all commercial payors use o _ .
Medicarei n* hYi 6aGn” Cai” Niin*Cn* C HCni tohi
Medicare total annual spend on lower limb prosthetics: : :
. . . Commercial payors usually set their fee
USD ~800 M (Medicare + Medicare Advantage) NhOiT1tin Gn" G 1~ YN* ¢i i 6hCGKI I n

30 *Management estimates O EMBLA MEDICAL®



Expanding US Medicare coverage to K2 patients represents a
Mid -to -Long -Term Growth Opportunity for Embla Medical

Classification of functional levels for prosthetic users

I
I |
(o) I O I [®) (o)

(L K1 1P K2 K3 K&

ol l
. [ - .

= Single-speed walker I = Limited community walker : = Unlimited community walker m Beyond basic walking

= Household walking only | = Can handle curbs and stairs | = Can navigate most barriers = High impact/high energy
| |

Not in scope for I In scope for extended | Lowerextremity amputees under Lower extremity amputees under

extended coverage | coverage as of Sept 1, 2024 | existing Medicare coverage existing Medicare coverage
I 1

r
I
[
I
I
|
|
[
I
[
I
|
I
[
[
I
L

K2 K3 Today Medicare accounts for ~30% of the
Medicare Claims ~45% ~55% revenue of an avg O&P facility in the US
K2 and K3 patients account for the majority i i
Medicare Payments ~10% ~90% ?N" ¢ci TOohCKI I n- hJK?I’]fJOl bohn- ht € U

Medicare total annual spend on lower limb MPKs: USD ~100M (Medicare + Medicare Advantage 2025 estimates)
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Neuro Orthotics

Attractive Profitable Growth Business Characteristics

Innovative orthotic joints

FIDR|&IGENTZ

ORTHOFADIETECHMIK MIT SYSTEM

A o Cpmplement'ary product qffering
H(EI] with compelling commercial
0 synergies

o,mfl] _OpohTdZ Alnodinna-

~80% in recurring sales

2021 2022 2023 2024 2025 2026E 2027E 2028E 2029E 2030E

NP Addressing an attractive

EBITDAmargin : -@- untapped niche market in
neurological disorders

*Based on 2023 split as Neuro Orthotics sales

~504* have since been segmented together with - Expand sales reach leveraging
0 Prosthettics & Neuro Orthotics in our reporting \l\ /l,. Embla Medical/ p n n 1 dstribution
s segments ~- channels and commercial footprint
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Video demonstrating a Multiple Sclerosis patient before and after
| 1 CKOUn" C* HOt CpI KCt " wal I ™ QaQTtl1 " \YYpPp" «K

Before
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